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Characteristics 

Colored 

sales 

points
1
 

White 

pumps of 

independent

Ss 

White 

pumps of  

OMDs 

Number of Sales Points 21,457 2,356/2,065 82 

Average supplied per 

sales point 

(millions of liters) 

 
 

 

1.477 

 
 
 

1.646
1
 

 
 

 

7.210 

Diffusion of pre-pay 

self service 

(% of no. of sales 

points) 

 

 
 
 
 

65.0% 

 

 
 
 
 

61.9%
1
 

 

 
 
 
 

100% 

Diffusion of post-pay 

self service 

(% of no. of sales 

points) 

 

 
 
 
 

46.4% 

 

 
 
 
 

14.3%
1
 

 

 
 
 
 

97.5% 

Diffusion of non oil 

(% of no. of sales 

points) 

 
 

 

33.3% 

 
 
 

44.1%
1
 

 
 

 

37.5% 

 

 
 
 
 

Table  1  Main  characteristics of the different types of sales points 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1 
These data may reflect underestimates because information was not 

available for all stations. Lastly, remember that the estimates for white 

pumps run by independent operators were based on a single sample. 

Source: responses to information requests 
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Figure 1 (Gasoline, October 2010-March 2011) 
 

Differences in the prices applied by no-logos and OMDs 
 

 

7,0 

 

6,0 

 
5,0 

 

4,0 

 

3,0 

 

2,0 

 
1,0 

 

0,0 
 

 
NW  NE  CENTER  SOUTH 

 
min.  max. . avg 

 

Figure 2 (Gasoline, October 2010-March 2011) 
 

Differences in the prices applied by oil companies and OMDs  
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Source: responses to information requests and Quotidiano Energia 


